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'McKinsey & Company. (2024, March 7). The trends defining the $1.8 trillion global wellness market in 2024. McKinsey & Company.
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vlawysayulws disuanunulng aanal 2567
UANUKANAKA N TG unuUtgtg1n1suwnUuqunUn nsuamsmlaaumwmvﬂa\mu (Preventive Healthcare) filan
MaungLIY “mikoanowaasauiayuiwsiauloegsa08

aqqusInathuns‘wmnsﬁ'quFhua:ﬂﬁnamwg\) AbludunISUWNg MSANSISUEY MSIABAS
nazLASygADasIvasSA iJ‘\)Us:lnﬂInaGmwhamhawm\)ﬁaquo agwlsficu  mswauun
ayulwslnegidvgaaknssudvindeyauassakangus:ais a1 AsiauIasgIuAsKaafdu
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StK3WKLUdEVIUALALITOY s:;un\)uamnomumuaaaluwnaunna\ﬂutwa\)wa Fvkandrik
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AEUMWEY WiumsWgaudmoingimaans (Clinically Validated Products) winn3imsidu
Wev  “Anwuibusssuid”  doidutkanadAyiussinalnesududevAikuagns Mansisy
ulsnigayulwsAyodu LI0SFIU KANFIULBOINEIAMENS LA:USaNSSY WalaSuadvAnenIwW
msudvduvevustinAtaens:=auayuwsingilu “gaanknssuithkunelsy (New S-Curve)”

usunivluus:inAuazdvus:inAndonadouloung

fuus:ina dious:tna

0] aalogumwlan (Wellness Economy)
OyamUs:uieu 1.8 Swuduasaansarsy (U2024) uaxdulada
1w 5-10% dotl lnslawizaaiagos WU Women's Health,
Healthy Aging, Gut Health ua: Functional Foods !

0] m2wdevmstdayulwsiwudu

kavlA30-19 Ussnsulnekunidayulwsidaquagumw
UIAdU U Wanzanebs vbudu uazassiad

02 msaduayuulsuravevsy 02 mxwdovmsFumiidkangiusnamaas
Sgunaldskuaayulws Herbal Champions 15 stams §uslnAn31 50% tuaksgd uazakswaandns IdoAnanseur
matdunWulFUaMsayuwsIKom@ auun 2 (w.qA. 2566— AlMsWEaLIBINeNMEns nnAWanAudR w3 WIA
2570) watlunaaseurithsav SSSUYIAWELDE0LTYD
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Invasnss1egaedolinaonu inaluladg wazavAnd W as1suSUs:uIBUdU 1gs IMKALG
lumsiwiugnauuiasgiuainagusznaunis SMEs U duloyrs:auniandgiou 7% Tgnagns soft Power
e el v KudesuspouIasFIUlU K-Béauty) uazasivo
d1u1sasuMS=AaUNUAISSUSDLUIASTIUGD Uszine tginalulagaisada A21USOU 09 SY-1pABU
i o 2 Afuade Duusuds:auud PPP lwauumaau

1u EU-GMP 14 usanssu

Ausbludrumsasivuusudua: Soft Power -

e _ e ) < dutds akmwglsu
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o
Gumsmumswaunmumn (6MP) uazwanduwaaneurayulws
210 Kampo Medicine (d13s:uuUszAuduniw

Cclllclghcln s, Doner, H,Medalsy, J, Pione, A, & Teichner, W. (2024, January). The trends defining the $1.8 trilion global wellness market in 2024 [White paper]. McKinsey & Company. 02
3guromonitor intemationdl. (2024). HerbclI/Trcldmoncll Products in Thailand. Euromonitor International Passport Retrieved from Euromonitor Intemational database.
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3 Euromonitor Intemational. (2024). Herbal /raditional products in Thailand. Euromonitor Intemational Passport. Refrieved September, 2025, from Euromonitor International
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nvamsmdaumagulws

wusa» (Mission Statement)

01 WowdaaduayulwsinelRlaniasgiuaina wu uwUfsamomsiasasia (GAP)
uusUfuandlunismnzuanuazmsifuines (GACP) uatlnwasdunsd WWoaswanu
Uuavduiandu®

02 ons:AuRUsznauMsIasgaanknssuayuiwsikasanan SUARDLIOSTIU Kanlnaur
ua3smsndlumswaa (GMP) ua:ukaninwuriua:3smsidluniswaavovaknmwglsu
(EU-GMP) ADungausUlus:AUULNE®

03 aswasidufs:aund “Thai Herbal Premium” ua:ld Soft Power wiuskising
msudalng ta:nmsnaviRgd@ogunw Leans:aumisgausuayulwsinglunanalan

04 ysanmsayulwslus:uuusmsgunmw lagiwuaisussaenayulwsludyGenkanunona
uazmstgayulwsluaauwenuavovsy

05 adws:uuatiuayuua:lasvadwwuziu wu nMsaduayuviuddsia:usonssy assado
Auddayaayulwsukond (Herbal Data Hub) ua:misusulsongkneiioaniasy
mstaulaagogodu®

uusaatmv (Guiding Principles)

01 A”wgvdu (Sustainability)
MsWaayuTwsdavauqas:Kv IASYFAD dVAU Ua:EvIDadau

02 AxnuuLGadaIGYInaImaas (Evidence-based)
waasruriayulwsdavlasunsigaliddaviusdeiianisnaasvnivaalna Woaswanubdatu

03 misilauscuuazanuimitisu (Inclusiveness & Fairness)
INBASAS YUBU tazRUs:naunIsNAs=aUaav WaLYMsaduayuagvtmifgy

04 wiasfuuazanulasanis (Quality & Safety)
waaneuriayulwsnasladovaiuuiasguanaLlass:=uuasIdasudaunau
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2 Euromonitor Intemational. (2024, September). Herbal /Traditional products in Thailand. Passport Database. Retrieved August 28, 2025, from https://www.euromonitor.com
8 amuusdes:uuasiseuau. (2564). msAnwULDMYMsWuaaakassLayulwsTne. Asoinwe: amUUSIuS:UUMSISUAU.
© dIaunrAssums Mstazen. (2565). AgkUneLa:to U AUGUALUTNS. NUAYIUANIASSUMSMSLAEN.
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o msussnduwugayuiwsihaluszduunuanauazmsiadon
wioagomwingawu awsaiitkusanAlnelduaaking

Iunummalumwuuu O I o
- SrArydrumsnoviNedBOFUMWLIAMSUWNENTOLEDA
gawu uazuszinAlng:d A _ .
o o ayulwslngmduulluaunswdn1otAsyFAD LazIIUSSSU
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2 Euromonitor International. (2024, September). Herbal/ Traditional products in Thailand. Passport Database. Retrieved August 28,2025, from https://www.euromonitor.com

¥ Ministry of AYUSH. (2024). Annudil Report 2023 2024 Govemmenlof India. Retrieved from Ministry of AYUSH website. '”
. (2565). swovnui TBoauL 5% ONSSU. ASDLNW: UIANSSLNEMS 2T,
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